Lupus Awareness Month:
Take a Message

omeone You Know Has Lupus.

That's the theme of the Lupus

Foundation of America’s annual
national Lupus Awareness Month cam-
paign, launched in October.

A recent LFA survey revealed that one
in four Americans know someone with
lupus, but public understanding of the
disease remains low. To increase aware-
ness, the Foundation
has launched a series of
print and broadcast
advertisements, as well
as a poster (see right),
that aim to put a face—
actually many faces—on
the disease.

“Lupus is a multifac-
eted disease that affects
millions of people—
men, women and chil-

dren—from all walks

Still, hope is the campaign’s underly-
ing message, says Smith. “Lupus usually
strikes in the prime of life. But new
research brings hope that safer and more
effective treatments, and ultimately a
cure, can be found.”

To learn more, contact the Lupus
Foundation of American at 888-38-
LUPUS or visit www.lupus.org.
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Christine Smith. “Most
Americans don’t under-
stand the many devas-
tating ways lupus can
affect individuals and
their families.”
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